TASTING ROOM

BEST PRACTICES




LEADERSHIP . .° MYSTERY ~ L cusTOM
FORUMS | SHOPPING . ~ . COACHING










FIRST ... &

IMPRESSIO

Great greeting...

WISE










SELL YOUR BRAND FIRST,
WINE SECOND



FIVE KEY STEPS

* Friendly Greeting

» |lcebreaker/Referral Source

* Open-Ended Questions
« Useful Helpful Analogies

» Power of Storytelling
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