
TASTING ROOM 
BEST PRACTICES

W I S E  C O A C H I N G



CLASSES

STRONG LEADERS. HEALTHY TEAMS. SUCCESSFUL WINERIES. 

WWW.WINEINDUSTRYSALESEDUCATION.COM | 1-844-WISE4YU 

CONSULTING
LEADERSHIP 

FORUMS
MYSTERY 

SHOPPING
CUSTOM 

COACHING



1A

THE RIGHT FIT: SERVICE 
HEART, KNOWLEDGE, AND 
PASSION



1A



1AF I R S T  . . .  &  L A S T  
I M P R E S S I O N S

Great greeting...

... even when busy!



1BS O M E  I C O N I C  
B R A N D S



1B

THREE BRAND KEY POINTS



1B

SELL YOUR BRAND FIRST, 
WINE SECOND



F I V E  K E Y  S T E P S

• Friendly Greeting 

• Icebreaker/Referral Source

• Open-Ended Questions

• Useful Helpful Analogies 

• Power of Storytelling

B U I L D I N G  
G R E A T  R A P P O R T

1B



T H E  P L A T I N U M  R U L E
1C


